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Making'Green
concessions==

At San Francisco
ballpark, sustain-
ability doesn't
have to come out
of left field

BEY MARDEEN GORDON

Mardeen Gordom bas been
making signs since 1983
and, in 2001, started her
own company, California
Sign Group, offering con-
sultation, design and per-
mit preparation services to businesses and
other sign makers in the Monterey Bay
area. Contact ber at (831) 336-8497 or
CaSign Group@comeast.net with questions
o requests for consultation.

THE. CRACK OF THE BAT, the cheering
of the fans, the smell of garlic fries
wafting over the stands, and the invisible
aura of ecological sustainability are all
part of the ambiance in at least one ball-
park this summer. Let’s hope the effort to

zo green will continue to inspire a trend
across industries and around the world.

The San Francisco Giants are commit-
ted to making AT&T Park the greenest
ballpark in the country, pursuing a num-
ber of initiatives, many of them in part-
nership with Pacific Gas & Electric, to
qualify as the first Major League ballpark
to receive U.S. Green Building Council
certification for Leadership in Energy
and Environmental Design (LEED)
for Existing Buildings, Operations and
Maintenance (EBO&M). One of the steps
they have taken in that directon is the
creation of the ballpark’s first green garlic
fries stand.

To accomplish the transformation,
the standard lights were replaced with
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The Gilroy Garlic Fries stand at AT&T Park in San Francisco has made an effort to be a green concession stand, right down to the signage.



high-lumen lights and ballast lamp start-
ers, which are the most efficient tube

(T8) lights and starters available and use
36.5 percent less electricity. The paint
used to repaint the stand “green” is envi-
ronmentally friendly. The drink cups are
recyclable, and the paper boats and carry
trays are compostable. Approximately
800 pounds of garlic fries are prepared
in this stand per game, and its new energy
efficient appliances are estimated to save
enough energy to fry an additional 110
tons of garlic fries.

The rebranding of the stand is
completed by the signage, provided by
EcoSignWorks of Walnut Creek, Calif.,
and made endrely of biodegradable and
recyclable materials. Founded by Richard
Abbott in 1980 as SienWorks, the name
recently was changed to represent a new
commitment to sustainability and envi-
ronmental responsibility.

In 2000, SignWorks became part of
the team that built and opened AT&T
Park, (then named Pacific Bell Park),
and they have provided all of the out-
field signage ever since. Danny Dann of
the Giants organization explained that
they were aware of the environmental
focus of EcoSignWorks, and when they
decided to “green up” the garlic fries
stand, they knew exactly where to turn
for the signage.

The stand was chosen because of its
prominent placementin the park, where
nearly every fan is likely to pass by it at
least once during a game. Since the stand
produces only one product, garlic fries,
there would be less variety of fixtures to
replace, giving the project a greater per-
centage of return on the investment. The
popularity of the garlic fries also makes
promaotion of the concept more effec-
tive. Curious fans waiting in line will be
able to read the sign at the booth, giving
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Rotary Engraver

Eliminates the fatigue factor using the manual pen
insertion tool. Allows for precise, permanent bead
placement every time.

A fast, accurate and powerful large
table engraving system offering

reliability and quallty for engraving
and milling,

Simple to install and easy to use.

ADA-Compliant Raised Letter Braille Production

Made Easy In One Job Save!

B Machine cuts the profile letters, the machine
pauses autornatically.

B Insert the Raster® Braille drill cutter, press go to
drill holes, machine pauses.

B Drop the Raster® pen into position, and press go.
Beads are automatically inserted into the sign.

® High frequency spindle

® Router head

® Rotary & laser machines

& Materials & services available
for your in-house production,
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nny Open Fryers

umption by 32% and Utllity coslt by 53%

Coca-Cola Coolers

‘s EMS cooler saves up to 35% more energy

Although EcoSignWorks had to make extra signs dedicated just to the promotion of the concession

stands’ conservation efforts, at least the signs are made entirely of biodegradable and recyclable
materials.

For most of the
signs, the Gilroy With the help of Pacific Gas and Electric
stand employs Company, the San Francisco Giants are
Duraplast T working to make ATAT Park the greenest
Biodegradable ballpark in the major leagues. And it starts
foam board from | right here at this concession stand. In
Gilman Brothars. | cooperation with Centerplate, Linc Facility

Services, Henny Penny and Coca-Cola, we've
added everything from energy-efficient
fryers to smarter refrigeration systems.

In all, this single concession stand is sa3ving
Enough emergy per year to cook a full 110
tons of garfic fries. And that's some thing
we can all be happy about,

To find out more about what p
Do, GAE is
doing at ATET Park, wisit: o

i

The San Francisco (Giants are commit-

ted to making AT&T Park the greenest

ballpark in the country.
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credit to all of the contributors and part-
ners and explaining the measures that
were taken.

And what happened to the existing
signs, which were in perfectly good con-
dition? Were they tossed in the dumpster
to survive for centuries in some landfill?
No, they will continue serving their
purpose on one of the other 10 or so
garlic fries stands elsewhere in the park.
Perhaps by the time all of the signs in the
park are replaced with eco-friendly mate-
rials, we will have solved the dilemma of
disposal of the older, more problematc
sign materials.

Although EcoSignWorks did not
make the original garlic fries signs, they
were able to faithfully recreate the sculp-
tural elements and specific colors and fin-
ishes using materials made with recycled
content and designed to degrade within
one to five years in landfill condidons.
Duraplast Biodegradable foamboard
from Gilman Brothers performs identi-
cally to their original Duraplast product
but is formulared with “bio resins,” which
decompose in a bacteria-rich environ-
ment, leaving nothing but harmless com-
post. Richard put considerable time and
effort into researching and testing new
materials as they became available and
encourages every sign maker to evalu-
ate his or her material optons to find
the most sustainable alternatives for that
particular region and customer base.

He says that although the industry is
developing new products and improving
practices in response to social pressures,
greener materials still tend to be more
costly than their conventional counter-
parts. He continues to promote them and
use them, even when it means the profit
margin is less, because following best
practices is the right thing to do, and he
believes that he is establishing his com-
pany solidly in the niche of sustainable
signage, which will bring greater returns,
as they ride the crest of the green wave
in the near future.

This has been a personal passion of
his for some time, and EcoSign Works
is green certified and has been recy-
cling materials within its shop for years.



EcoSignWorks, which provided the signs for the stand, encourages customers to return their signs
at the end of use so that disposal can be handied properly.

EcoSignWorks now encourages custom-
ers to return signs at the end of use so
that their disposal can be handled prop-
erly. Re-use of sign materials still isnot a
viable option in most cases because cus-
tomers expect pristine materials in their
new signs and would demand a discount
otherwise. The reality is that the labor to
remove the graphics and clean the sub-
strate actually would end up making the
sign srore expensive. It will take time for
public perception to change, to accept
recycled signs as more socially positve
despite their obvious previous use, the
way we now seek out recycled paper, even
when there are a few visible specks in the
smooth white surface.

The changeofname to EcoSignWaorks
has invited new customers and sparked
conversation with existing ones. With
the current economic situation, it is dif-
ficult to tell whether some clients have
gone elsewhere because of philosophical
differences or financial constraints, but
Richard continues to hold to his prin-
ciples because this is notabout saving the
planet; the earth will survive long after
we are gone. It’s up to us to keep our-
selves alive by finding equilibrium and
protecting the resources that we depend
OI1 tO SUrvive.

Customers frequently require some
education about their signs, and sus-
tainability issues are no exception. They
often need to be reassured that the ma-
terials will break down only in the land-
fill, not on the front of their building.
People are curious and concerned, and

EcoSignWorks receives some calls just
looking for information on materials,
sometimes from other sign companies.
Their interest is understandable, but a
busy sign shop needs to stay focused on
its own work flow, not becoming a re-
source for its competitors.

Manufacturers and suppliers are
happy to provide information on new
products, and many Web sites promote
their “green” practices and developments
in materials.

This magazine offers information and
ruidance for finding sustainable products
in almost every issue. It is a big topic of
conversation everywhere you turn, and
the time is right for every one of us to
do our part, asking our regular suppliers
and reaching out for new sources, edu-
cating our customers and encouraging
our employees and neighbors to reduce,
re-use and recycle.

Fortunately, the Giants did not need
any encouragement to seek out sustain-
able sign materials, and they knew exactly
where to go to find the right company for
the job. With such a popular and high-
profile example of sustainable practices,
the Gilroy Garlic Fries stand should help
to spread the word and raise awareness
among the millions of fans that gobble
up their tasty, garlicky goodness while
enjoying a great game of Giants base-
ball. sne
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